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MUST HAVES

Enrollment-focused website

Content that is user-focused
and answers questions

Social media strategy that
drives prospective students
and parents to the website
and content.
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Education Websites

m Typically from IT Departments

m Anderson University — 1997-1998

m Chronicle Article 1999

To Year about cur purpose, read the Presidsnt’s Wedsome aod see

4 may be found in the Admissions pag
classes is available by Acad ¢
mail address, try the Directory. Current campus Events are listed af
Catalog. other f the

or Jearn about the Nicholson Lil




Content (Blogging, Etc.)

m Mid 2000s _

() Blogger: Create your free blog l_

m Blogger

m Writing for the web

Create a blog. It's free.

Yourblog. v oo ts, photos, and
" Stmind o 4 Learn more :
' quick tour
! » video tulorigh
Easyto use, =y t tat, phot ¢er more fealures
e ) ., oha . e pt #aad Bloggee Bors
Blogs of Mole
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Social Media

A - [‘cfocchook]

m YouTube - 2005

e W
Account Info:
m Twitter — 2006 . o
m Instagram-2010 il R | oS
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m Snapchat - 2012 ot A
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Inbound Marketing

m Late 2000s

m Hubspot HUbSp%t

m 1999 Permission Marketing - Godin

m Gated Content
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Dealing with Constant Change
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The Power of Content
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Content 1s King
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Content Rules All :
Your Marketing Success™
Depends on Content
Websites, Social Media,
Communications



Keeps Your Audience
Informed

Provides Fodder for
Search Engines to

Recognize and Rank You.

Delivers Your Message
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Content Marketing is I

figuring out what prospects
are interested in, creating
information that meets those

needs, and delivering to
them 1n a timely, relevant,
and valued way.
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Content marketing
generates 3 times as
many leads as traditional
outbound marketing, but
costs 62% less. —

Hubspot, January 2015

Hubspot, The Ultimate List of Marketing Statistics, http://www.hubspot.com/marketing-statistics
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Content marketing
drives higher
conversion rates
than traditional

marketing: 6X.




Success flows to
organizations
that inform, not

organizations
that promote.




Content
Comes in a
Variety of
Forms
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Content Types

m Text

m Video

m Audio

m Images

m Interviews
m Polls

m Social Media Posts

Caylor-Solutions.com | 317-985-7375



Content doesn’t just
happen. You must have a
plan and do the work.
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Know Your Audience’s Questions
Provide the Answers
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Most Effective
Forms of Content
For Education
Marketers
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vergreen Content

5267

Canary Cottage is located at 207 High Avenue East, 35
in Oskaloosa, Towa. Breakfast, lunch and dinner served,

except Monday. Closed the first two weeks of August. Turn

off U.S. 63 and State Highway 92 at Green’s Ford Garage

and go one block south and one-half block west.

ps

teaspoon cach: baking powder and soda
C}tp::x butter and sgg-r together, first
:‘Ig’ng brown and “\:‘Mle l}llprM together.
cream, vanilla. Mix cocoa
and hot w:lg,md let cool. Add to

-—

mixture alternately with sifted Bour,
soda and baking powder, beating after
cach addition. Pour into greased !80 x 14
loaf pan. Bake in 300° oven for 1 hour,

FUDGE FROSTING
Melt a 24.pound chocolate bar, 3
tal syrup, 1 cup cream
and 2 tablespoons butter 1 er in a
Remove from heat. Add
2 pounds powdered sugar. This makes
cnough frosting for 8 cakes. Store unused
frosting in refrigerator and it is always
ady for use. Simply warm and spread
on cake.
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Blogging

Simple way to provide
answers to questions

Search engines LOVE blogs
Keyword Rich = Discovery

Call to Action
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Gated Content

Blogging Calls to Action

More information for
permission to market

Ebooks, videos, special access

T &
L] L]
Email nurturing S e e T
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Video

Popular way to consume
content, especially for
Millennials and Gen Z

More accessible than ever
Number of ways to use it

Testimonials, Day in the Life
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Photos/Graphics

Tell the Story
Personalized Explanations
Infographics/Photos

Emotive and Immersive
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Audio

Podcasts

Interviews/Testimonials

Spotify Playlists
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Repurpose

Social Media
Syndication - Discovery
Newsletters

One format to the next

Call to Action
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Content makes you and
your organization the
authority on whatever you
choose to publish.
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Claim Your Authority

m Distinctives
m Subject Matter
m Location

m Methodology/Approach

m Individuals (Teachers, Principal, etc.)




P Leades Dengn Soaces 333 Core for Soaon 53

Is #t 2my wondes, then, that spaces ke Slack are beng called the ofixe of
° the futurc? Ax Scoer Roseaberg poists cut = an ancle called “Shus Down

Your Office, You Now Work i Sack,” Sack, whach has picked up mellions of

a y Or O u lons wers land milons of dollars m funding) e a rather shom perod of nime,

“almosr demands & cormam Jevel of caosual play™ (Rosesberg, 2015) Slacks

features (Mevagme, Kroud conversatsons, stachments, APL imdegranom) are
oot eeigoe in the realm of prodectiviey and commumications plasforme. What
w smigee » the way thas Slack weaves thow foaterss sogether for wamlen
wregranon across mlople devices, provading appdock noificancoos whos
there i somethag 10 whah users neod 1o pay amesnon. Sack works for peo-
ple bocause t mects them where they work and & supgors them m working

the way they would like 10 work, tving them 1o digital spaces they can park =

mmu J u\mm ther pockens rather than physical spaces where shey have to park thesmchoes
| m Leadery wr the condmicas for work, sonsor them, afuwe them &

m k‘m R ( neoded, and promone change in thom when seeded, Bended keadors, always
Proeair) w Bk SNy G on the bookour for the poiee of Mighost impact and greatest leverage, realiae

that you have 00 cast your line where the fah are. They Son't stubboenly fish
m the same nook because that'’s where they have always fnhed. And they

Joa't try 1o force the ah 2o return to the old nook = ondier 1o be caught,
Colicpe adminsons peovides a good example. I yos were charped wich

“selling™ 2 college 1o 2 prospective ssudent body, you would assame that

your grearest asset would be the campin et —the mancured liwes, the

stadent spaces, the ancrent trees, the immaculare duildegs, the modernuad

doerm, flying Frisbeos, the lake next dooc . . . Yer Caylor Solatsons recemtly
released 2 summary of wome key poists from 2 seedent wervey condectod
with ssers of Chegg, an online sexabook provider, asd Uverviry, 2 bigher
odecanon data and commenicancas platform. Here's whar they found: 79

porcent of studems “repormed thae they woeld drop a chood from
consideration”™ | their experence of the swhool on the school’s webwre dd
m St u\‘nm sot mect their standards. And, 97 percent of the studonts serveyed rep ']
that they comsamad those webnites via mobsle devices (Caylog, 2004),

In prmciple, admmsions direcsors have the same job they hawe always
had—vo atmracy and adme the right studoans—ber their tactics mese shife,
much Mie the s of the US mileary, detaded in our mrrodecton, had 1o
shuft when the seate of modermn warliee shiftad. The same goes for school
seachers and whool leaders. Rovhan stopped writieg this book in onder to
care dor the writing space of this book, He redefined his role for a few days
90 bost serve the larger goal of the scam, Sceenimes you have 1o Ssrepe the
defank; somenimes you have 10 work in a different way; somenmes you have
10 add a Sfferent hat 2o an already crowded head.

Some of they thanking came from an analogom expenience Steve had
while working with 3 commenication and markening peolowional who
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Take Away:

m Prospective students want answers to questions about going
to school, but unlike in days gone by, they want self-service
for those answers before they take the next step.

m You and your school have those answers and need to

provide them in the way that prospects need them in a
timely, relevant and valuable way.

m You will gain authority by the content you create.

m To create that content, it takes planning and work.

viorSolutions
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Planning

1. Personas
2. Customer Journey

Content Inventory

Leadership Buy-in

Crawl, Walk, Run
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Three Exercises

1. Think through ideas for content based
upon what prospects what. What are the
questions?

How can you create original content that
answers those questions? What different
ways can you edit that into different
formats?

What resources do you need to create and
manage content?
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Question & Answers

The Power of Content Marketing
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Bart Caylor

caylor@caylor-solutions.com
317-985-1315

caylor-solutions.com

@bartcaylor
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